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Cross Border Shopping Survey - Nova Scotia

Survey dates: Wave 1: March 26, 2010 — April 1, 2010
Wave 2: September 27, 2010 — October 4, 2010
Sample size: Wave 1: 400
Wave 2: 800
Population: Cumberland County adults (18+)
Margin of error: Wave 1: +/- 4.9 percentage points, 19 times out of 20
Wave 2: +/- 3.5 percentage points, 19 times out of 20

Note: Percentages may not add up to 100 due to rounding. Some questions
were only asked of a subset of the sample. The size of the sub-sample [n] is
noted below each question where appropriate.

QA Since we must speak to people belonging to various age groups, would you please tell me
into which of the following age categories you fall?

Wave 1 Wave 2
18 t0 24 YEars Old .....uuvvrivieeeeieiieeieeieee e 9% e, 9%
251034 yearsold .......cooovveivcviiiiiieeeeeeeee e 12%.cceeeennnnnns 12%
351044 yearsold ........coovveeveeiiiiiiiieeeeeeeeeeeeeeee e 17% cceeeecnnnns 17%
4510 54 years Old ....ueeeeieiiiiiiiiiiiicce e 20%......ccceenn.. 20%
5510 64 years Old ........cooovevveunriirieeeeeeieeeeeee e 18%.ccceeeunnnnns 18%
6510 74 years Old ........coovveivceiniiiiieeeeeeeeeeeee e 13%.cceieennnnns 13%
75 years Or Older .......cooovvveiiciiiiiiieeeeeeeeee e, 12%.cceeeennnnnns 12%
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QB Gender:

Wave 1
1 1SRRI 48%
FEMAIE coeeeeeeeee e 52%
Q1. How often do you travel to New Brunswick for...?

a. Shopping
Wave 1
DAY ceieiiiii e e e e e e e e e s e e naanes 1%
A few times Per WeeK ..........coovvvevveciiriiieeeeeeeeeeeeee e, 11%
Afew times per month.......ccccvvevieiiiiiiieeeeeeeeeeeas 34%
ONCE O tWICE @ YA cciviiie et e e 36%
LSS than ONCE @ YEAN w.evvvvieiiieieeeieeiiitrieeeeeeee e e e e e e e s e esaanns 3%
N VB i e et s e e e e as 14%
D] o 18 4 o 1V USSR 1%

b. Business
Wave 1
DAY ceiiiiiiiiee et e e e e e e e e s e e naaaes 4%
A few times Per WEEK ..........coovvviieicctreeeeeeeeeee e, 5%
Afew times per month.......ccccvvevieiiiiiieeeeeee e, 10%
ONCE O tWICE @ YA e civiie et e e e 15%
LSS than ONCE @ YEAN w.evvviieeieeiieeieciiitrereeeeeee e e ee e e eesaanns 4%
N VB i e e e e e e e e as 61%
D] o 18 4 o 1V USSR 1%

c. Pleasure
Wave 1
DAilY e 1%
A few times Per WEEK .........ccovvvveieecrreeeeeeeeeeee e, 9%
Afew times per month.......ccccvvevieiiiiiieeeeei e, 27%
ONCE O tWICE @ YA ceviee e et e e e 37%
LSS than ONCE @ YEAN ..evvvvieeieiieeeieeiittrteeeeeeee e ee e e e e e eseanns 5%
N VB e e e et e e e e e as 20%
D] o 18 4 o 1V USSR 1%
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Q2. When you travel to New Brunswick for shopping, which community is most often your
primary destination?

Wave 1 Wave 2

n=340 n=682

Moncton, Riverview, DI€PPE ....ccveeveeceiieeeeiiieeee e 80%...ceeeeeenne. 82%
SaCKVIlle, AUIAC ... 18%.ccuuuvevnnnnne. 15%
SAINTJONN v <1% e, <1%
| E=Te [T g o1 o] o F U PTRRRR <1% i, <1%
Memramcook, DOrCheSter ......cceevviviiiiiiiiiieeeeeee e (0] S 0%
SHEAIAC cuvveeeiiiieeiee e (0 0%
OtNEE e <1% i, 1%
DON'T KNOW ettt e e 1%..errrrennnnn. 1%

Q2_1. How often do you travel to outside of your community to shop while staying within Nova

Scotia?

Wave 2
DAY ceiiiiiie e e e e e e e e e e e e e et aaaaaeeenas 3%
A TEW TiMES PEF WEEK ...coeiiieiiie ettt e e e 24%
A few times Per MONTN ..o e 35%
(Ol [ol I oY o aY VA (o V=T Y oS 23%
LSS than ONCE @ YEAN evveeiieeieiiiei ittt e e et ee e e e et reerreeeeeeeeeeenas 4%
N =Y PP U PP T PPPPPPORR 11%
3 o 18 4 o 1V USSR 0%

Q2_1A. Now thinking about times you travel outside of your community for shopping but stay
within Nova Scotia, which community is most often your primary destination?

Wave 2

n=710

AMNEIST et e e e e e e et e e e e eeeaeeas 56%
Hal X e e ieeieeieieeeeee e e e e e e e e e e e e e s bbb raaeaeeeeeeeaens 22%
10T T 14%
PUBWASI . e e e e e e e et ee e e e e e e eeeeeeeas 2%
Y o118 ={ o 111 FS OO PP PUPPURRRRRRRRRRIN 1%
LIEL =100 F= =010 o] o [T UTUPPPTP 1%
DF] 1 Lo 101 d o IO OO PPPTPT 1%
NEW GIASEOW ...uvvviiiiiiieriiiieeeeeeeeeeieeieibrrreereeeeeeeeeeeeeeeessessasbatbaeraereeeeeeeeeseenns 1%
(@) 4To] o IO UUPPURTRRRRRRROR <1%
None/never shop elseWhere in NS .........ooovveeiiiiiiiieiee e 1%
(011 o 1= ST RRRUUPPPRP 1%
DON'T KNOW 1ottt e e e e e e e et ae e e e e e e eeeeeeeeas 1%
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Q3. Thinking about where you make your major purchases - such as vehicles, electronics,
appliances, and furniture - is there one characteristic in a retailer that is most important in
choosing where you make your major purchases?

Wave 1 Wave 2
Competitive PriCing ....ooveveeei e 29%..ccccuueeeas 30%
=] Y/ ol PP PP PPRPRP 18%.ccuvevrrnnnnnn 13%
(0 TUF=1 11 4V SRS 8% e, 6%
Variety of Selection.......ccccvvveiieeiiiiiiiiee e 5%, 3%
Convenient 10Cation .......ccccccuiieee e 3% e, 3%
Buy local/support my community ......cooocvvveeeeeeiiieeeeeeeeiiieeeeeeenns 2% eiiiiiiiiiienenn, 4%
Staff are competent/casual ........cccccovvuvveeeiieiiiieeeee e, 2% .eeiiiiieenneinns 2%
HONEStY/TrUSTWOITNY ...t 1%.cccceecnnennen. 2%
[2U=T o TU) =) d (o o RPN 1%.cceeeeeninnnnnn. 2%
SPECITIC Brands......ccoiiiiieiee e 1%..errrrennnnn. 1%
Loyalty to retailer(s) ....cccoevveeeeeeiiiiiieeeeeeeeeeee e 1%..rvrrennnnn. 3%
Warranty OPtioNS .....coeuieeiiieeiicee e e <1%.coveeeeeennnn, 1%
No — | look for a combination of qualities .........ccceeeevvrrrvvrennnnnn. 14%.ccceeeeennnnns 14%
(0] 1 o [T USRI 3% e, 4%
D] a1 4 [o 1V USSP 11%..cccceennnnenn. 15%

Q4. Now, thinking about where you make your routine purchases - such as food, milk, clothing,
gasoline, and cigarettes - is there one property in a retailer that is most important in
choosing where you make your routine purchases?

Wave 1 Wave 2
Competitive PriCing ....coveveeee e 35%.ccciiiiannnns 35%
Convenient 1oCation ........coccciiieeiiccciiee e 19%..cccceeunneen. 16%
Buy local/support my community ......ccooovveeeeeeeiiieeeeeeeecireeeeeeenns 3% i, 4%
Loyalty tO retailer(s) .....cccevveeeeeeiiiiiieeeeeeeeeeee e 2% . eiiiiiiiiiiennn, 2%
(0 1= 11 4V SRS 8% .oueeeerenannn. 5%
Variety of Selection.......ccccuvveiiceviiiiiieee e 6%.cuiiiiiieiinnnn, 7%
=] Y/ (ol PP PP PTPPPPOPU 5%.ciiiiiinnnnnnn 4%
Store specifics (cleanliness/hours) ........cccccoeeeiveeeeeeeciieeeee e, 1%..rvrrennnnn. 1%
Availability/Ease of getting what | want.........cccecveeeeeiviineeeecennns 1%..rvrrennnnn. 1%
Reward programs (Air miles/gas coupons/discounts)................. 1%..rvrrennnnn. 1%
No — | look for a combination of qualities .........ccceeeevvrrrrvreenennn. 12%..eernrnrvennenn. 9%
(0] 1 o 1T USRI 2% i, 3%
D] g 18 4 o 1V USRS 9% ..evrreeeaaannns 13%
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Q5. When you travel to New Brunswick, how often do you buy things that you might otherwise
purchase in Nova Scotia?

Wave 1 Wave 2

n=364 n=733

AIWAYS. ...ttt eeeeee et ereeeeeeeeeeeese s e e naarrrraaaaarees 16%..cccceecnnnnnn 24%
@) =1 PRSP PPUPPTPT 22% . eeeeeennnnn. 23%
o] 0= 410 4 L=T 3 34%...ccuuuunnn..n. 26%
RAFEIY it 22%...cccceuuennnn. 18%
N T = RPN 5%.cciiiiiiiannenns 8%
DON'T KNOW ittt e e 1%..errrrennnnn. 1%

Q6. We'd like you to think about your routine purchases, such as food, milk, gasoline, clothing,
or cigarettes. In a typical month, approximately how much of your routine purchases do
you make in New Brunswick?

Wave 1 Wave 2

n=342 n=666

Less than 25 PEr CeNT ...ccevvvviecciirieeeeeeeee e 69%....ccceennn. 63%
2510 50 PEI CENT euvnieeeeee e 19%....cccuuuune. 22%
5110 75 PEIrCENT ouenieeeecee e e 6%.cceviiriennans 9%
More than 75 Per CeNT .....covvvvieeiiieeeeeeeeeeeee e 4%.cueeeiniiaaannn, 4%
D g 18 4 o 1V USSP 2% i, 1%
Wave 1 Wave 2

n=400 n=800

None/nothing1 ........................................................................... 15%.ccuueeunnnnnnn. 17%
Less than 25 PEr CeNT ...ccevvvviecciirieeeeeeeee e 59%...ccccceernnn. 53%
2510 50 PEI CENT euveieeeiee e 16%....cccuuun.... 18%
o3 R o T AN o =1 g ol =] o} U 5%.cciiiiiiiannnns 8%
More than 75 Per CeNT ....ccovvvvieeiitieereeeeeeeeee e 3% i, 4%
DON'E KNOW ittt e e e e e arae e e e e 1%.cceeeccnnnnn. 1%

1 Consists of those who never travel to New Brunswick or who report that they never buy anything in New Brunswick
they would normally buy in Nova Scotia
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Q7. Now we’d like you to think about major purchases that you only make from time to time,
such as furniture, appliances, vehicles, and electronics. In a typical year, approximately
how much of your major purchases do you make in New Brunswick?

Wave 1 Wave 2

n=342 n=666

Less than 25 PEr CeNt ...ccevvviieccirrreeeeeeeeeeee e 75%..c.ccccuuunnnn. 73%
2510 50 PEI CENT euvnieeeeee e 15%..cccccuennn... 15%
5110 75 PEIrCENT euenieeeeecee e 5%.cciiiiiiiennnnns 5%
More than 75 Per CeNT .....covvvvieeiireeeeeeeeeee e 3% i, 5%
D g 18 4 o 1V SRR PSRR 1%.cceeeccnnnnn. 1%
Wave 1 Wave 2

n=400 n=800

None/nothing2 ........................................................................... 15%.ccuueeunnnnnne. 17%
Less than 25 PEr CeNT ...ccevvvvieccittiereeeeeeeeee e 64%......ccce.... 61%
2510 50 PEI CENT euvnieeeeee e 13%..ccceeeennn. 13%
5110 75 PEIrCENT oeeeieeeecee e e 5%.cciiiiiiiannnns 4%
More than 75 Per CeNT .....covvvvieeiireeeeeeeeeee e 3% i, 4%
D g 18 4 o 1V USRI 1%.cceeeccnnnnn. 1%

Q8. What is the main reason that you make [INSERT RESPONSE FROM Q6] of your routine
purchases in New Brunswick?

Wave 1 Wave 2

n=100 n=235

Price/cheaper/lIess taXes ........ccovveeeeieeeiveeeeeeecirreee e eeeireee e e 72% ... 69%
Selection/product/availability/variety .......cccccevveeeeeevivveeeeennnns 11%.ccuueeunnnnn.. 12%
Closest place to were | live/Convenient .........ccccceeevveeeeeeecnnvennnnn. 6% .eeeeiirennenns 3%
Going for cheaper gas, so other purchases are made.................. 5%, 7%
Travelling through there already.......cccveeveeiiieiiiiiiiiiiicciiereeeee, 3% i, 3%
(01 =T SO PPPRTPP 4% .cueeeieniaaannn, 2%
DON'T KNOW ittt e (0 3%

2 Consists of those who never travel to New Brunswick or who report that they never buy anything in New Brunswick

they would normally buy in Nova Scotia
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Q9. What is the main reason that you make [INSERT RESPONSE FROM Q7] of your major
purchases in New Brunswick?

Wave 1 Wave 2

n=81 n=169

Selection/product availability/variety ........cccccevuveeeeeiciiiveeneeennns 38%..uueeeeeeenns 34%
Price/cheaper/lIess taXes ........ccovveeeeieeiivveeeeeecirreee e eeeireeee e e 36%.uceaaannnnn. 58%
Closest place to were | live/convenient........ccccceeeeevvveeeeeeennnen. 12%.cceeeieennnnnn. 3%
Better QUality/SErVICEe ....ccvvveii it 6%.cceeiiiiannans 3%
Better companies/easier to do business With ...........ccccevvveeeennns 1% . eeeeeeeiinnnnnn. 0%
(01 =T S OO PPPPTPT 6%.cuiiiiiieeannnn, 2%
DON'T KNOW ittt e e 2% eiiiiiiiiiienenn, 1%

Q12. When you shop in New Brunswick, how do you find the prices of routine purchases — such
as food, milk, clothing, gasoline, and cigarettes - compare with those in Nova Scotia?
Would you say that the cost of routine items in New Brunswick is...?

Wave 1 Wave 2

n=342 n=666

A 1Ot MOIE EXPENSIVE .....ceeeeiieiiiitrreeeee e ee e e e (0] 0%
A little MOre eXPeNSIVE.......cocevciiiiirreeeeeeeee e 1%..univeennnn.. <1%
AbOUL the SAME PriCE ...ccoiveierteeeeeeee e 23%.ccccceueeennn. 16%
A little |€SS EXPENSIVE ....cooeveeiiiiiiereeeeeeeeeee e 38%..ccccceeeennn. 38%
A 1Ot |€5S EXPENSIVE ...ccooeviiiiiiittieeeeeeeeee e 27%...ccccvuuennnn. 33%
Same price except gas/cigarettes are cheaperin NB................... 3%.ceeeiiieneenes 4%
Some are less/some same/some higher ........cccccceevvvnveeiiiecnnnen. (0] 2%
(D1 o<1 o SRR 2% . iiiieeennnn. <1%
D g 18 4 o 1V USSP 6% .curirieaeeaanns 6%

Q13. When you shop in New Brunswick, how do you find the prices of major purchases — such as
vehicles, furniture, appliances, and electronics - compare with those in Nova Scotia? Would
you say that the cost of major items in New Brunswick is...?

Wave 1 Wave 2

n=342 n=666

A 1Ot MOrE EXPENSIVE ....cceiieeiiittreeeeeeeeee e eee e <1%.coueeeeaannnnn, 0%
A little MOre eXPeNSIVE......cooccevriiiiireereeeeeeee e <1% i, 1%
AbOUL the SAME PriCe ...ccovieeettreeeeeeee e 42%...uuueeeenn... 36%
A little |€SS EXPENSIVE ....cooeveeiitiiireeeeeeee e 27%...ccccvuuennnn. 25%
A 1Ot |€SS EXPENSIVE ..coceeeeieeiiecitrteeeeeeeee e eee e 3% i, 9%
Less because of the sales tax/recycling fees .......cccccccovvvvvvveeeeenns (0 1%
Some are less/some same/some higher ........cccccceevviiviiiiennnnee. (0] 1%
(D1 o<1 o SRR 1%, <1%
D] a1 4 [o 1V USSP 26%....cceeeeennn. 27%
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Q14A. As you may know, the HST increased from 13% to 15% on July 1°' of this year. Would you
say that as a result of this increase you are now shopping more often in New Brunswick

Q148.

than you did before, less often than you did before, or has there been no change?

Wave 2

n=666

1V ToY =N o] i (=Y o AP UUTPRRRRRRRROR 35%
[T 0] =] o U PPUUTPRRRRRRRRt 1%
NO CRANEE vttt ettt et e e et e bbb rar e e e e eeeeeeeseeeessnsansssnes 63%
DON'T KNOW ettt e et e et e e s e e s e bbb aeereeeeseeeeeeseeseesnnnnnes 1%
Wave 2

n=800

DN E S0P ettt ee ettt ettt et et ettt ettt aet et ee et eeeeeeenenes 17%
IMIOTE OFEEIN wevvviivieieiiiiee e et e e e e e et et e e e e eeeeeseeeeseessnnnnsssnes 29%
[T 0] =] o PP PUUTPRRRRRRRRRt 1%
NO CRANEE vttt et et e e et e bbb a e e e eeeeeeeeeeeeessssssssnes 52%
DON'T KNOW ettt e et e e e e e s e e st b b aerereeeeseeeeeeeeeseesnnnnnes 1%

What types of items are you buying more frequently in New Brunswick because of the
increase in the HST on July 1°%?
Wave 2
n=800
No change in shoppPINg DENAVIOUT .....eeveeeiiiiiiiiiiiieccceeeeeeee s 52%
DONE SNOP” ettt ettt ettt et ettt et eeneneene 17%
SHOP 1855 OFtEN et e e e e s e 1%
(G- 1Yo ] o TR 23%
FOOA/BIOCEIIES ...evvvveeeeeecteeeee ettt eeetee e e ettt e e e e et e e e e e eetbaeeeeeeeeasraeeeeeenanes 10%
O]~ Y 1= =T 9%
(01014 1110V - SO PR 8%
IVEETK e e e e e e et e e e e e et e e e e e e e e nrareeeeaaanraeaaeeennrraeeaeeannns 7%
o 1T o1 4 o o ok SRR SR 5%
U a1 (U] = PP P PP PPPPRT 3%
AN [l ] o T USSP 2%
LV =] 31Tl =SSP 2%
ANYEhiNg/EVEIYTRING. ... e 1%
Appliances/household ItEMS ........eeeiiieiiieiiececcee e 1%

3 Consists of those who never travel to New Brunswick or who report that they never buy anything in New Brunswick

they would normally buy in Nova Scotia

4 Consists of those who never travel to New Brunswick or who report that they never buy anything in New Brunswick

they would normally buy in Nova Scotia
Cross Border Shopping Survey September/October 2010 - Nova Scotia
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Renovations/building supplies/toolS.........ueveieeeiiivrieiieeiireeee e, 1%

Personal items/books/beer/sporting equipmMeNt........cccoveereeeeiivieeee e, 1%
TIrES/QULO FEPAINS vevveeeieiirieeeeeeetree e e eeetre e e eeettr e e e e eeatre e e e e eesabbaeeeeeeeabaseeeeeeensrees 1%
Baby PrOAUCES/TOVYS coeiiieiiriiieeeeeitieee ettt ettt e e e e et e e e e e eearaeeeeeenanes <1%
[ 0N =T = 1 0 =] | N <1%
Larger PUICRASES .....oviiiiiiee ettt ettt e et e e e be e e e eata e e e saraeeeenneee s <1%
GEeNerators/NOt Water taNKS .....ovveeeeeeeeeeeeeee ettt e e e e e e e e e eeeeeeereneees <1%
VEEEINAIY WOTK .eevviiiiiiiiiiiieiieiiciiittreee et eee e e e et e e s eeseesabarreereeeeeeeseeeeessessnssnssnees <1%
G 1 SRS <1%
(@11 o =T PSP <1%
DON'T KNOW ittt e et e e e et s ee s et erereeeeseeeeeeeeesessnnsnnes 0%
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DEMOGRAPHICS

D1.

D2.

D3.

How many adults 18 years of age or older live in your household?
Wavel Wave?2

et e e e e e e ee——— e e e e e e traraeeeanrrraaaeas 25%......... 23%
2 et e e e e e e e e e e e e ——teeeeaaa——rteeeaaabrareeeeearrareeeeaann 56%......... 62%
B et e e e e et e e e ——aeeeee e ——taeeeaanb—reeeeaaabrareeeeeartareeeeaan 14%......... 12%
Qoo et e e e — e e e e e e ——aaeeeearareeeeeanatrreeeeaanns 4%............ 3%
RSN 1%............ <1%
T et e e e e e e e e ee e ——teeeeaa——rtaeeeaabaareeeeeaabareeeeaann 0%....cccuu.. <1%
L0 ittt e e e e e e e r e e e e e tra e e e e e e nrrraaeeas <1%........... 0%
RETUSEA ... ettt e e e e e e e e s 1%............ <1%

How many children under 18 years of age live in your household?
Wavel Wave?2

0 ettt ettt ettt e e et e e et ee e —— e e e e e e ———eeeeeaaabraaeeeearrareeeeeanarrreeeeaann 69%......... 70%
TS 11%.......... 15%
2 et e e e e e e — e e e e e e ——taeeeaa—arteeeeaabraaaeeeearrareeeeaann 11%......... 10%
B ettt e e et e e e e ——ee e e eee———teeeeaaibareeeeaaabraaeeeeenarareeeeaan 3%..cccunn... 2%
e et e e et e et e e et e aa e et e e e raneaaaa 1%............ 1%
RSN <1%.......... <1%
B ettt eeetrre e et e e e e et e ————eeeeaa———teeeeaa———taeeeaabaaraeeeaabrareeeeeaatareeeeaan 0%............ <1%
RETUSEA ... ittt e et e e e e e s 5%.cuuueen... 1%

What would you say is the total annual income of your household before taxes? Is it:

Wavel Wave?2

UNAEr $30,000.......ccuiiiuieiiieirie e eeeeeeeieeeeeeeeeeesaeeeresebesesaeessaeeens 24%......... 23%
530,000 t0 $39,999.....cccitiiieieetee ettt 13%......... 15%
$40,000 t0 S89,990......cccuiiiiieetie et 12%......... 11%
$50,000 t0 $59,999......ccitiiiiieetie ettt 7%..cccnn... 10%
$60,000 t0 S69,999......ccctiiieieeeie ettt 7%..cconnn... 7%
$70,000 t0 $S79,999.....ccciuiieeieetee ettt 5%..ccouunn... 5%
$80,000 t0 $S89,990......ccctiiieieitie ettt 4%.....ccuu... 3%
$90,000 t0 $99,990......ccctiiiiieetie ettt e 3%..cccuunn... 4%
S100,000 OF OVEF weeeeeeieeeeeeieeeeteeeeeeeeeseetesseaeesseaaeesserseessssaeessssseessns 9%..eeeeen.. 7%
DON'T KNOW ettt e et e e e e e s e aae e 3%.cuuieeennn. 6%
RETUSEA ... ittt e et e e e e e e s 13%......... 10%
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