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A Storied House in a Storied Land

1 O(I:Iated in the town of Annapolis Royal
< Built as an Inn in 1859

+ Registered Provincial Heritage Property
« 13 guestrooms

« Extensive public spaces

+» Expansive grounds — over 12 acres
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Tools of the Trade




—
NOVASCOTIA.COM
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OCEAN EXPLORATIONS
“ZOOIAC”T WHALE ADVENTURES

/Y
ANNAPOLIS HERITAGE SOCIETY

ANNAPOLE ROYAL = NOVA SCOTIA « CANADA

& COUNTRY CLUB

Product Development & Partnerships
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2008
Tourism
Technology
Award

Measures of Success |

v Increased revenue
v Increased market share

v Increased repeat visitation

v Increased referrals

¥ Increased visits to website & blog
v/ 2008 Tourism Technology Award
v TripAdvisor Travelers’ Choice Award

2010 & 2011

v/ 2010 Constant Contact All Star Award

WINNER
TRAVELERS’
CHOICE 2010
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CHOICE 2011

HllsAnk How s ln

Conssant Gontoct”
ALL STAR
AWARD

-

VVINNER
~J

tur

In Wine Country - Hillsdale House
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“LIKE” Facebook.com/HillsdaleHouselnn and become eligible

for exclusive offers. Only available to people who “Like” us.

“Follow” Twitter.com/HillsdaleHouse and receive exclusive
offers. Only available to people who “Follow” us.
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