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Experience Toolkit

http://www.gov.ns.ca/econ/tourism/building-business/guides

What is an ‘Experience’?

* A product is what you buy; an experience is what
you remember.

* Travel is not about where you’ve been —its about
what you did while you were there, how it made
you feel, the people you met while you were
there, and the memories you took home — the
experience.

* A package is a combination of things
(accommodations, meals and other offerings) sold
for one price in the marketplace.
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What is Experiential Tourism?

* Engages visitors in a series of memorable activities
revealed over a duration of time that are inherently
personal, engages the senses and makes
connections on an emotional, physical, spiritual or

intellectual level.
— Canadian Tourism Commission

* ‘Learn something by doing something with someone

who lives here!
— Bill Kendrick, Experience PEI
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Marketable Experience
Brainstorming Exercise

NovaScotia.com 2010 Statistics

v’ Visits: 1.6 million (+7%)

v’ Average time on site:
4.68 minutes

v’ Average page views:
6.77 pages

v" Clicks to operator listings:
1.3 million+

v % of traffic from Google
(organic): 54.21%
v’ Packages added: 487
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2011 Social Media Strategy
Operator Listing Enhancements

* Integration of new
database (Spring 2011)

— Improve categorization

.......

* Hired a web writer to
write search engine
optimized, extended i

................

descriptions. a

e Multiple videos & photos per operator listing

2011 Social Media Strategy

Integrating Social Media into Operator Listings

* Operators can link to their social
media sites (Summer 2011)
— Trip Advisor - Twitter
— Facebook - Blogs, etc.

* Incorporated Facebook “Likes” ?
into operator listings on

NovaScotia.com

'v-
— Listing with photo & link will appear in @ @
visitors Facebook news feed. tripadvisor®
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2011 Social Media Strategy

Increased Emphasis on Trip Advisor

Why Trip Advisor?

e Studies show consumers more likely to trust user
generated reviews & ratings than any other
medium when making a travel decision.

* Trip Advisor is the most popular ratings & reviews
travel website in the world.

* In November 2010 (historically one of their
slowest months), Trip Advisor received 29 million
unique visits.

2011 Social Media Strategy

Increased Emphasis on Trip Advisor

* Integration with NovaScotia.com

* In Summer 2011, operators will be able to link to
their Trip Advisor content within their operator
listing (optional).

* We are considering adding the ability of bringing
Trip Advisor ratings directly into operator listings.

* Thoughts?




Trip Advisor Integration
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2011 Social Media Strategy

NovaScotia.com Social Media
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Facebook

www.facebook.com/novascotia

* 16,472 + fans

Opportunity:

- We need events/videos/photos
etc. to talk about with our fans —
tell us what is going on in your
region!

- Contribute to the content or be
the conversation starter!

Twitter
- 3,059+ followers I& - :‘.?::.’fff:'.'_“’“"”."
- Letting the world know | K&
how great Nova Scotia =T
is... in 140 characters or " T
less. L
Opportunity: |
- Have something to e
promote or giveaway? L
Let us know and we can
tweet/re-tweet it!
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Flickr

Opportunity:
- Join our Flickr Group and

contribute photos from
around the province.

i
- Possible integration into %
photo albums in upcoming ==
Regional sections and on i
Social Media channels =

- 5,155+ items added ﬂ":'""

= Nova Scotia Tourism
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YouTube

- 21,257+ channel views
- 203,806+ video views

Opportunity:
- Have a great YouTube

video that reflects a core
experience? Let us know!

- Have a YouTube
video/channel for your
tourism business? Link it
to your operator listing on

NovaScotia.com!

e -
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Social Media
How you can participate

Join the conversation!

— Join our networks, post comments, share photos
and videos, tweet, blog, etc.
* Flickr: http://www.flickr.com/groups/novascotiatourism
¢ Facebook: http://www.facebook.com/NovaScotiaTourism
* YouTube: http://www.youtube.com/user/NovaScotiaTourism
¢ Twitter: http://twitter.com/VisitNovaScotia
* Blogs: http://novascotiablogs.com

— Send us your information and we can promote it on
your behalf (deals, contests, special events, etc.)

Why offer Travel Packages & Deals?

v Offers consumers convenience, additional travel
options and activity ideas;

v’ The potential to increase room
nights and time spent in your region;

v’ Packages receive a large push
on NovaScotia.com, through e
monthly email campaigns and
social media channels;

5/2/2011
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Travel Packages
 What is a package?

— A bundle containing at least two tourism products, services
and/or activities for a single price that can be offered during
a specific period of time.

— Price of bundled products, if broken out individually, should
offer a discount to the client and/or offer something that
they can’t purchase individually.

The Tide’s Always Inn
A “Whale” of a time on the Bay of Fundy

Come and experience the Bay of Fundy on land and sea! Enjoy a two night’s stay at the Tide’s Always Inn and enjoy a
three hour whale watching tour on the Bay of Fundy.

Package includes: two night accommodation for two; full, hot breakfast each morning; three hour whale watching tour;

Valid: June 1, 2011 — October 4, 2011
Price: $249 per couple + HST ; Subject to conditions.

Travel Deals

e What is a Travel Deal?

— A travel deal provides an incentive for a visitor,
such as:
« Stay two nights and get the third night free!
* Free dessert with purchase of an entrée
e 10% off your purchase

Best Westenm
Aurara Inn
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Add a Travel Package or Deal

www.NovaScotia.com/partners

Festivali &

Fuitvain & Everst

Add a Travel Package or Deal

https://NovaScotia.com/partners/packages/admin

ST My Frofile || Manage Packages || Reports | Logout

Welcome Michelle Sears, you are logged in as a Member,

Get started with managing your online packages in 3 casy steps.

Swep 1 Step 2: Manage yaur affers =

Cormplate the form ke add an uifer, Becord redemptions on your offer
Alter providing offer and busmess #nd view reports on how often your
detads, you wll meed b subenit ik affer was viewed and printed from
tar aporoval,

the novascotis.com website,
e P - —|

B i |
her *
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Add a Travel Package or Deal

Package/Deal R

name
. | ke ot = Type: deal
Categorie pre—— o — or package
Start & end = 2

display date
and duration

Affiliations

dates, website{;,' 'f:u: 5_ o \ Related

choose closest timeframe)

categories

\ Package

e ' description
P

\ (1000 characters)

. Package
'r\ conditions

Package summary

Add a Travel Package or Deal

Rusinees Details

Your ~ | susinass name
business |
details, okl e
including 4 |- s
website — ‘
andemail. | )

= | '
!ncludg an_, —|A ey .
image in o Bact e dheplay rsize he R 5 ST raions Ths 08 povle bafors cploading
your listing [ | | [eoeet |

Suogest: (301) 4240939 | Privacy Policy | packagesgov.ns.ca
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Completed Travel Package/Deal

Kissed By Chocolate: A Gu iy

Phame #0211 433
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Experience Toolkit

http://www.gov.ns.ca/econ/tourism/building-business/guides

What’s Next?
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Experiences on NovaScotia.com

Updates regarding the launch of
Experience pages and online form will
be communicated in the monthly
Tourism industry newsletter, inTouch.

Projected launch dates:
Experience pages - July 2011
Experience form - May 2011

inTouch
http://www.gov.ns.ca/econ/tourism/intouch

Mobile

* Average daily number of visitors to NovaScotia.com
from a mobile device in 2009 compared to 2010 has
increased by 300%.

¢ Jan. 1to Oct. 31, 2010 — over 27,000 mobile visitors

* NovaScotia.com is nhow
optimized for mobile devices

* Designing a mobile website —a
paired down version of
NovaScotia.com

5/2/2011
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NovaScotia.com
Wrap-up

v'Marketable Experiences
v'What is an ‘Experience’?
v'What is Experiential Tourism?
v'Marketing Experiences on NovaScotia.com

v'NovaScotia.com

v'Ways to improve your Operator listings

v'Travel Packages & Deals
v'What's next?

Questions?

Michelle Sears Cynthia Bragg
Database Marketing Assistant Digital Community Liaison

searsmt@gov.ns.ca cynthia@colour.ca

T: (902) 424-0939 T: (902) 722-3142

Tanya Johnson Tourism Development

Internet Marketing Officer tourismdevelopment@gov.ns.ca
macleotl@gov.ns.ca T: (902) 424-3908

T: (902) 424-2682

inTouch Tourism Industry Newsletter
http://www.gov.ns.ca/econ/tourism/intouch
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