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Humble  Beginnings
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TRADE  SHOWS
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MARKETING

(1)  TRADE  SHOWS

(2)  TRADE MISSIONS

(3) INTERNET

(4) DESTINATION HALIFAX

(5) TASTE OF NOVA SCOTIA

(6) INDUSTRY ASSOCIATIONS
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MEASURES OF 
SUCCESS

(1) SALES

(2) MIX OF MARKETS(2) MIX OF MARKETS

Local vs Tourists

USA vs Europe vs Asia

(3) FEEDBACK

“I d t h ”“I see your product everywhere”

(4) I FEEL GOOD ABOUT WHAT I DO


